| IGR BRAND REPUTATION INDEX

© Island Global Research

Discover your brand’s local reputation. Island Global Research measure the reputation of selected organisations

in Guernsey and Jersey, and monitor which brands resonate most with island residents.

THE IGR BRAND REPUTATION INDEX HELPS YOUR ORGANISATION:

Measure the impression of your
brand amongst local residents

Understand if your brand is
associated with local values

Monitor levels of positive engagement
among local residents

Benchmark your reputation
against competitors

HOW DOES THE INDEX WORK?

Twice a year we survey a representative sample of island residents. It asks about
nine dimensions that impact brand reputation, plus demographic profile.

[ -
IMPRESSION

Does your brand have positive associations
amongst the local community?

LOCAL VALUES

Is your brand perceived to be aligned to values
important to the local community?

BRAND REPUTATION

POSITIVE ENGAGEMENT

Is your brand getting the type of engagements
that help build a reputation?

Which of the following organisations. ..

Positive
...do you feel generally positive about?

In your opinion, which of the following organisations...

098 Community

() ...make a positive contribution to the local community?

Advertising
o ‘ Over the past 3 months, which of the following organisations

have you have you seen/heard an advertisement for, or heard
about via word of mouth?

(2 Quality e, ey poslas atsescusome’
: ith lity'? __care about the environment? = verall, would you describe yourself as a “satisfied custom
. do you associate with good quality of any of the following organisations [you have used]?
[ ) Employment Trust '-‘U Recommendation
o - .would you feel proud to work for? ...would you describe as trustworthy? e Which of the following organisations would you be very likely
to recommend to a friend?
WHAT IS REPORTED?

Reports are produced twice a year and present findings for the latest survey, benchmarked against previous

rounds (as applicable). Headline results will be publicly available on our website. In addition, reports for each
organisation will be available for purchase. The reports will present on the brand reputation index, scores for each
dimension, and enable organisations to benchmark their performance against competitors.

Comprehensive report £1100 per report per island

1  Island Global Research
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Delivers a view of your brand through the lens of the local consumer and employee base.
Track, build and capitalise on perceptions of your organisation in Guernsey and Jersey.

Inspired by UK and international brand equity trackers, Island Global Research’s index is specially designed for organisations
promoting themselves in Jersey and Guernsey. Consumers, employees and stakeholders prioritise and promote brands that they
perceive to meet their needs, provide positive experiences and reflect local values.

The metrics measured by the IGR Brand Reputation Index® have been selected with the local A positive brand reputation can increase
context in mind, allowing you to monitor and benchmark against competitors in the opportunities for your organisation, and potentially
following areas: lower marketing costs, by helping to:
e !MPRESSION: First impressions matter, good experiences build a * Create a connection between those who live locally
@@ 3. reputation and bad ones can have lasting consequences. This is and your business
© especially true in small, close-knit communities. * Maintain and expand your customer base and/or
Discover if your organisation is viewed positively, associated with good improve the pool of prospective employees
quality and seen as a place that inspires employee pride. * Heighten the perceived value of your brand and offer
a competitive edge
LOCAL VALUES: Organisations that share the same values as those held by * Create brand advocates, who'll promote your
'.A.‘ ‘Y‘g e the community are better able to create strong connections with existing organisation online and through word of mouth
and potential customers and employees. To successfully communicate » Defend against negative exposure
their yalues, organisations do well to demonstrate how they put them into « Promote sales and put your brand ‘top of mind’,
practice. potentially generating higher revenues and enabling
We've selected contribution to the local community, trust and concern for expansion in the local market

environmental issues as three key ‘values’ which sit high on the agenda of
modern consumers and stakeholders.

POSITIVE ENGAGEMENT: Measure the actions that consumers and

n‘ rgf**“ - potentlal employees are taking in response to your brand. The IGR Brand Reputation Index® is designed to provide an

Advertising awareness, levels of customer satisfaction and reported overview of your brand reputation. Bespoke corporate reputation,
tendency to provide a recommendation help you determine if your awareness and customer satisfaction research is available upon
customer engagement, customer service and marketing strategies are request. Please contact us at the details below.

achieving positive results.

Sales & Enquiries:

1 J Island Global Research info@islandglobalesearchcom
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Track reputation over time, with a biannual survey that is representative of the local population.

HOW DO WE TRACK BRAND REPUTATION?
Twice a year we conduct an online survey amongst island residents.

Respondents are recruited in various ways, including from the 3,500+ members of our
research panel in each island and via social media.

A diverse range of people between the ages of 16 and 75+ respond. The results are then
weighted to be representative of the total adult population by age and gender. This means
we can report results that reflect the views of the island(s) as a whole.

A number of different dimensions that impact brand reputation are asked about. There is
room for 50 organisations to be included in the Index, and each respondent is asked about
a random selection from the full list.

Strategies employed to reduce the potential for response bias include:
* The questions are presented in a random order;

* Respondents are all asked to choose from a different set of organisations. The set
presented to the respondent changes for each question. The set is always randomly
selected and drawn from various sectors.

The latest results are released in late Spring and Autumn each year - please contact us for
more information: info@islandglobalresearch.com.

THE IGR BRAND REPUTATION INDEX®
DELIVERS INSIGHT INTO:

The qualities that differentiate your organisation
from your competitors, with the ability to focus on
the aspects that matter most to your brand (see
reporting options)

Areas that could be developed and enhanced, in
order to grow your reputation

Changes to your organisation’s reputation over
time, enabling you to take control of your brand
growth

The effectiveness of your corporate social
responsibility programme

Levels of positive engagement amongst the local
community

The effectiveness of your advertising and
consumer engagement strategies

How you and your competitors are perceived as
local employers

The demographic characteristics of those who
view your brand positively, and those who actively
promote your brand

For those organisations working across Jersey and
Guernsey, how perceptions of your organisation
compare in each island

+ J Island Global Research
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SELECTED ORGANISATIONS

Appendix A: List of Organisations included in the IGR Brand Reputation Index© in Guernsey and Jersey

The tables below list the organisations in Guernsey and Jersey that have been included in the IGR Brand Reputation Index© since Spring 2024.

There are 50 organisations in each island. The organisations selected for inclusion are all either a local brand or have a strong local presence. They provide a mixture of
goods, services and/or employment to residents. When selecting the organisations we have sought to strike a balance in covering a range of different industry sectors,
while also ensuring we have included enough key competitors in each sector.

Organisations/brands have NOT paid to be included in the list.

GUERNSEY JERSEY

Airtel-Vodafone

Aladdin's Cave

Alliance

Aurigny

B&Q

Bailiwick Express

Barclays CIIOM

BBC Radio Guernsey

Beau Sejour Leisure Centre

Blue Islands

Butterfield

Cherry Godfrey

Condor Ferries

Co-op

Cooper Brouard

Creaseys

Earlswood Garden Centre & Café
Guernsey Buses (CT Plus Limited)
Guernsey Dairy

Guernsey Electricity

Guernsey Energy (was Guernsey Gas)
Guernsey Post

Guernsey Press

Guernsey Water

HSBC CIIOM

Iceland

Island FM

Islands

ITV Channel Islands

JT

Le Friquet

Livingroom

Lloyds Bank International
Marks & Spencer
Morrisons

NatWest International
Network Insurance & Financial Planning
Next

Norman Piette

R H Gaudion

Ross Gower Group
Rossborough Insurance
Savills Guernsey
Skipton International
Specsavers

Stan Brouard

States of Guernsey
Sure

Swoffers

Waitrose

Airtel-Vodafone
Alliance

B&Q

Bailiwick Express
Barclays CIIOM
BBC Radio Jersey
Blue Islands

British Airways
Broadlands
Butterfield
Channel 103
Cherry Godfrey
Close Finance
Condor Ferries
Co-op

De Gruchy

EasyJet

Fort Regent Leisure Centre
Government of Jersey
HSBC CIIOM
Iceland

Islands

ITV Channel Islands
Jersey Dairy

Jersey Electricity

Jersey Energy

Jersey Evening Post
Jersey Post

Jersey Water

JT

Le Quesne’s Garden Centre
Liberty Bus

Lloyds Bank International
Marks & Spencer
Morrisons

NatWest International
Next

Normans

Ransoms Garden Centre & Café

Romerils

Rossborough Insurance
Santander International
Savills Jersey

St Peters Garden Centre
Sure

The Powerhouse
Thompson Estates
Troys

Voisins

Waitrose

v J Island Global Research
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QI1GR BRAND REPUTATION INDEX®
ORDER FORM

Organisation name:

Contact name:

Address:

Email:

Invoice contact name:

Invoice contact email:

ABOUT THE REPORTS

Island Global Research produces reports on the IGR Brand Reputation Index® every six months.
More details about the Index and reporting options are available on our website:
https://www.islandglobalresearch.com/Brand-Reputation-Index

The first report available is for Autumn 2019. From 2020, reports will be released twice a year
(Spring and Autumn). Reports are sent to the client by email as PDF documents. Invoices are issued
following the release of each report.

Cost: £1,100 per report per island

To subscribe please select the islands for reporting.

Please see Terms and Conditions for permitted use of the reports, duration and termination.

SELECT ISLAND(S) FOR REPORTING
[0  Jersey

[0 GUERNSEY

Location PO Box 68, Albert House
South Esplanade, St Peter Part
Guernsey, GY1 3BY

Island Glaobal Research is the trading name of Island Global Research Limited Tel | +44 (0) 1481 716227
Registered Address: Fourth Floor, Albert House, South Esplanade, St Peter Port, Guernsey, GY 1 1AW
Guernsey Registered Cormpany No. 60008 Web | www.islandglobalresearch.com

Part of the BWCI Group, a member of Abelica Global
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PLEASE SIGN AND SEND A COPY TO ISLAND GLOBAL RESEARCH: info@islandglobalresearch.com

[0 Iagree to the IGR Brand Reputation Index® Terms and Conditions

Client Signature:

Print Name:

Position:

Date:

ISLAND GLOBAL RESEARCH WILL SIGN AND RETURN TO CONFIRM RECEIPT OF YOUR ORDER

IGR Director Signature:

Print Name:

Position:

Date:

Part of the BWCI Group, a member of Abelica Global
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1.

IGR BRAND REPUTATION INDEX® - TERMS AND CONDITIONS

INTERPRETATION

The following definitions and rules of interpretation apply in these Terms:

1.1.

1.2.

13.

14.

1.5.

1.6.

1.7.

2.2.
2.3.

3.1

3.2

3.3.

IGR: Island Global Research Limited.
Charges: the charges set out in the Order
Client: the client named in the Order.

Confidential Information: information that is proprietary or confidential including any information
concerning the business, affairs, clients or suppliers which the disclosing party directly or indirectly discloses
(or makes available) to the receiving party.

Contract: the contract between IGR and the Client for the supply of the Services in accordance with these
Terms.

Deliverables: the deliverables produced by IGR for the Client as a result of the provision of the Services,
including any reports and guidance documents.

IPR: patents, rights to inventions, copyrights and related rights, design rights, trademarks, service marks,
trade secrets, business names and domain names, moral rights, know-how, rights in get-up, goodwill and
the right to sue for passing off, database rights, rights in computer software, and all other intellectual
property rights, in each case whether registered or unregistered and including all applications and rights to
apply for and be granted, renewals or extensions of, and rights to claim priority from, such rights and all
similar or equivalent rights or forms of protection which subsist or will subsist now or in the future in any
part of the world.

Order: IGR's order form document from time to time.

Parties: IGR and the Client, and Party shall mean either one of them.

Services: the services, including the Deliverables, supplied by IGR to the Client as set out in the Order.
Term: the period during which the Contract is in full force and effect.

Terms: these terms and conditions as amended from time to time in accordance with clause 11.5.
BASIS OF AGREEMENT

Any Order signed by IGR and the Client will constitute a Contract for the provision of the Services by IGR
to the Client.

The Order takes precedence over these Terms in case of conflict.
IGR will provide the Services with reasonable skill and care.
PERMITTED USE

IGR grants the Client a non-exclusive, royalty-free, non-transferable licence to permit the Users to use the
Deliverables for the Term. The Client will notify IGR of any breach of this Clause 3 which it becomes aware
of within 48 hours.

The Client will not (and will not permit any third party to) copy or modify the Deliverables in whole or in
part.

The Client will not circulate the Deliverables to anyone who is not a representative of the Client, except with
the written agreement of IGR.

CHARGES AND PAYMENT

Part of the BWCI Group, a member of Abelica Global
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4.2.

43.

44.

44.1.

44.2.

4.5.

5.2.

6.1.1.
6.1.2.
6.1.3.
6.1.4.

6.2.

6.3.

6.4.

6.5.

7.1.

The Client will pay IGR the Charges in accordance with this clause 4.

The Charges are exclusive of any sales taxes, which shall be added to IGR’s invoice(s) at the appropriate rate.
The Client will (where applicable) pay all international bank fees / charges.

Unless otherwise agreed in the Order, the Client will pay the Charges within thirty (30) days of the date of
the applicable invoice.

If IGR has not received payment within thirty (30) days after the due date:

IGR shall be under no obligation to provide any or all of the Services while the invoice(s) concerned remain
unpaid; and

interest shall accrue on a daily basis on such due amounts at an annual rate equal to 4% over the then
current base lending rate of IGR’s bankers from time to time, commencing on the due date and continuing
until fully paid, whether before or after judgment.

All amounts due under the Contract shall be paid in full without any set-off, counterclaim, deduction or
withholding (other than any deduction or withholding of tax as required by law).

INTELLECTUAL PROPERTY

IGR and/or its licensors own the IPR in the Services and the Deliverables. Except as expressly stated, the
Contract does not grant the Client any rights to, under or in, any IPRs or any other rights or licences in
respect of the Services or the Deliverables.

Each Party acknowledges and agrees that its (or its licensors) IPRs used in the provision and/or receipt of
the Services will not breach any law or infringe any IPR of any third party and that it has the right to grant
the licences under the Contract.

CONFIDENTIALITY

Each Party may be given access to Confidential Information from the other Party in order to perform its
obligations under, or receive the benefit of, the Contract. A party's Confidential Information shall not be
deemed to include information that:

is or becomes publicly known other than through any act or omission of the receiving Party;
was in the other Party's lawful possession before the disclosure;
is lawfully disclosed to the receiving Party by a third party without restriction on disclosure; or

is independently developed by the receiving Party and such independent development can be evidenced in
writing.

Subject to clause 6.4, each Party shall hold the Confidential Information of the other Party in confidence and
not make the Confidential Information available to any third party, or use the Confidential Information of
the other Party for any purpose other than implementation of the Contract.

Each Party shall take all reasonable steps to ensure that the other Party's Confidential Information to which
it has access is not disclosed or distributed by its employees or agents in violation of the terms of this clause
6.

A Party may disclose Confidential Information to the extent such Confidential Information is required to be
disclosed by law, by any governmental or other regulatory authority or by a court or other authority of
competent jurisdiction, provided that, to the extent it is legally permitted to do so, it gives the other Party
as much notice of such disclosure as possible and, where notice of disclosure is not prohibited and is given
in accordance with this clause 6.4, it takes into account the reasonable requests of the other Party in relation
to the content of such disclosure.

The Client acknowledges that the Services and the Deliverables constitute IGR's Confidential Information.
LIABILITY

Subject always to clause 7.2:

Part of the BWCI Group, a member of Abelica Global
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7.1.1.

7.1.2.

7.2.

7.3.

9.2.

9.3.

9.4.

9.4.1.

94.2.

9.4.3.

9.4.4.

9.4.5.

10.
10.1.

the Client assumes sole responsibility for the results and conclusions obtained from the use of the Services
and/or any of its acts or omissions based on IGR's analysis and recommendations;

IGR will have no liability for any loss caused by errors or omissions in any information or instructions the
Client provides in connection with the Services, or any actions taken by IGR at the Client’s direction.

IGR will not be liable for any claims for (i) loss of profit, turnover, contracts, reputation or anticipated savings
(in each case whether direct, indirect or consequential) or (ii) any special, incidental, indirect or consequential
damages.

IGR's total aggregate liability in contract, tort (including negligence or breach of statutory duty),
misrepresentation, restitution or otherwise, arising in connection with the performance or contemplated
performance of the Contract shall be limited to £100,000.

Nothing in the Contract excludes or limits either Party's liability (a) for death or personal injury caused by its
negligence; (b) for fraud or fraudulent misrepresentation; (c) to pay the Charges; or (d) which cannot
otherwise be excluded or limited by law.

All conditions, warranties, representations and all other terms of any kind whatsoever implied by statute,
common law or otherwise, are to the fullest extent permitted by law excluded from the Contract.

PERSONAL DATA
IGR will not process any personal data on the Client’s behalf under the Contract
DURATION AND TERMINATION

The Contract shall continue for the Term unless terminated by either Party giving the other Party at least 90
days' written notice.

Either Party may terminate the Contract with immediate effect by giving notice in writing to the other Party
in the event that: (a) the other Party commits a material breach of the Contract which if capable of being
remedied, is not remedied within 30 days of that Party being notified in writing of the breach; or (b) the
other Party takes any step or action in connection with its entering administration, provisional liquidation or
any composition or arrangement with its creditors (other than in relation to a solvent restructuring), being
wound up (whether voluntarily or by order of the court, unless for the purpose of a solvent restructuring),
having a receiver appointed to any of its assets or ceasing to carry on business.

IGR may terminate the Contract with immediate effect by giving notice in writing to the Client if the Client
fails to pay any amount due under the Contract on the due date for payment and remains in default not less
than thirty (30) days after being notified in writing to make such payment.

Upon termination of the Contract for any reason:

IGR will (unless IGR has terminated the Contract pursuant to clause 9.2 or clause 9.3) reimburse the Client
for any Charges paid for Services not delivered as at the date of termination;

IGR will invoice the Client for any Services supplied but not yet invoiced and such invoices shall be paid
pursuant to clause 4.

all rights and licences granted to the Client under Contract will cease;

any rights, remedies, obligations or liabilities of the Parties that have accrued up to the date of termination,
including right to claim damages in respect of any breach of the Contract which existed at or before the
date of termination shall not be affected or prejudiced; and

clauses 5, 6 and 7, and any clauses which expressly or by implication have effect after termination will
continue in full force and effect.

FORCE MAJEURE

Neither Party shall be in breach of the Contract or liable for delay in performing, or failure to perform, any
of its obligations under the Contract if such delay or failure results from any event beyond its reasonable
control, including industrial disputes, failure of a utility service or telecommunications network, act of God,
war, riot, civil commotion, malicious damage, accident, breakdown of machinery, fire, flood, cyber attack or

Part of the BWCI Group, a member of Abelica Global



¢  Island Global Research

11.

11.2.
11.2.1.
11.2.2.

11.3.

11.5.
11.6.

11.8.

11.9.

11.10.

an IT failure as a consequence of malicious third party software which could not reasonably have been
prevented.

GENERAL

Any notices under the Contract will be in writing and given by hand or by pre-paid first-class post or other
next working day delivery service to the address for each Party set out in the Order (with a copy by email
to admin@islandglobalresearch.com).

Any notice shall be deemed to have been received:
if delivered by hand, at the time the notice is left at the proper address; and

if sent by pre-paid post or other next working day delivery service, at 9.00 am on the second business day
after posting.

Clauses 11.1 and 11.2 do not apply to the service of any proceedings or other documents in any legal action
or, where applicable, any other method of dispute resolution.

Unless otherwise agreed, the Client agrees to IGR's use of the Client's name and/or logo in IGR’s marketing
materials.

No variation of the Contract shall be effective unless it is in writing and signed by both Parties.

Neither Party will assign its rights or transfer its obligations under the Contract without the prior written
consent of the other Party (not to be unreasonably withheld or delayed), except that IGR may assign its
rights or transfer its obligations to a company within its group of companies on notice.

The Contract constitutes the entire agreement between the Parties and supersedes all previous agreements,
warranties and representations between the Parties, whether written or oral, relating to its subject matter.
Each Party agrees that it shall have no remedies in respect of any innocent or negligent statement,
representations, assurances or warranty that is not set out in the Contract.

A waiver of any right or remedy under the Contract or by law is only effective if given in writing and will not
be construed as a waiver of any subsequent right or remedy. A failure or delay by a Party to exercise any
right or remedy provided under the Contract or by law shall not constitute a waiver of that or any other
right or remedy, nor shall it prevent or restrict any further exercise of that or any other right or remedy. No
single or partial exercise of any right or remedy provided under the Contract or by law shall prevent or
restrict the further exercise of that or any other right or remedy.

If any provision or part-provision of the Contract is or becomes invalid, illegal or unenforceable, it shall be
deemed modified to the minimum extent necessary to make it valid, legal and enforceable. If such
modification is not possible, the relevant provision or part-provision shall be deemed deleted. Any
modification to or deletion of a provision or part-provision under this clause shall not affect the validity and
enforceability of the rest of the Contract.

The Contract and any dispute or claim (including non-contractual disputes or claims) arising out of or in
connection with it or its subject matter or formation shall be governed by the laws of the Island of Guernsey
and each Party irrevocably agrees that the Royal Court of Guernsey shall have the exclusive jurisdiction to
settle any dispute or claim (including non-contractual disputes or claims) arising out of or in connection
with the Contract or its subject matter or formation.

Part of the BWCI Group, a member of Abelica Global
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